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Pecan KSG Mobile Casestudy

Predicting UA Campaigns'
Future to Maximize ROI
at KSG Mobile
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S u m m a ry Equipped with daily LTV predictions generated by short- and long-term
models from Pecan, KSG Mobile, Inc. maximizes marketing campaigns’
optimization and easily demonstrates marketing ROI to stakeholders.

Industry Company Size

Mobile app publisher N Creators of over 200 games
Millions of downloads on Android and iOS
Solution Data Stack
Predictive LTV for marketing
Google 7
campaign management Sodey WhAppsfiver Looker

Key Stats

Pecan’s predicted LTV for 2023
campaigns was within 5% of the actual value,
reflecting Pecan’s models’ accuracy
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Pecan can see around the corner to those campaigns that
may be outperforming longer term, without having all the
actual revenue signals there early on.

Mike Eisele, Vice President of Business Development, KSG Mobile
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Mobile game publisher KSG Mobile, Inc. (KSGM), was ready to ramp up
their marketing spend and make a bigger bang with their social casino
games. But with added investment came a stronger need for user
acquisition managers to make optimal, data-driven campaign decisions
and verify marketing performance for finance and executive stakeholders.

“We wanted to be better at articulating what was happening and what
these results meant in the short and long term,” says Mike Eisele, vice
president of business development for KSGM. Mike makes budget
decisions for KSGM marketing and user acquisition and reports to the C-
suite on his team’s results.

The user acquisition team had a reasonable idea of how their campaigns
performed in terms of users’ lifetime value and return on ad spend (ROAS),
based on data collected in AppsFlyer. They had used rule-based
calculations to estimate user LTV, but these weren't as accurate as they
wanted, and they didn't provide the confidence to make significant
campaign decisions.

Additionally, they didn’t have user-level predictions that they could
aggregate in multiple meaningful ways (Geo, Channel, Campaign, etc.).
But they wanted deeper understanding and more certainty about their
plans and daily campaign decisions — advantages that Pecan’s predictive
analytics solution could offer.

With Pecan, KSGM now uses five predictive lifetime value (pLTV) models
built on the user, engagement, attribution, and revenue data. These
models project the revenue they'll gain from the users acquired through
different channels and campaigns. Each of the models looks at those
users’ and channel/campaigns’ future within specific time frames: from
Day 1to 7, Day 7 to 30, Day 30 to 180, Day 60 to 360, and Day 60 to 720.



KSGM predicts pLTV at various

time intervals

From Day 1to 7, Day 7 to 30, Day 30 to 180,
Day 60 to 360, and Day 60 to 720
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We're arelatively small, lean team, so outsourcing LTV
prediction was prudent, and would help us accomplish
what we needed to accomplish,” Mike says.

The pLTV predictions for specific campaigns serve two main purposes:
 Shorter-term predictions help KSGM’s user acquisition team
understand if specific campaigns will likely provide desired results,
providing early indications of campaign success or failure. Campaign
budgets and creatives can be adjusted based on early predictions.
» Longer-term predictions show how different marketing channels are
paying off (or not), informing future budget planning.

KSGM sends Pecan’s predictions — refreshed daily — into a Looker Studio
dashboard that informs both retrospective reporting of results and day-
to-day marketing decisions.



Results

KSGM has found both reporting and campaign decision-making are more
informed and confident as a result of working with Pecan.

The user acquisition team found they were able to identify
underperforming campaigns significantly earlier than with their previous
campaign management approaches, leading to direct savings.

On a daily basis, the UA team can consult their prediction-enriched
dashboard to examine their campaigns’ projected results and take
informed action fast. For example, the team might see a campaign that
appears to be underperforming based on Day 1to Day 7 pLTV predictions.
But with Pecan'’s trustworthy predictions, they can feel confident that by
Day 30, that campaign will hit its targets.

“These are signals that go beyond just looking at Day 3 as you normally
would,” Mike says.
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We know we're making good decisions about where we're
directing marketing dollars.

Reporting on marketing performance and user acquisition is made easier
by being able to validate previous forecasts with real results that are very
close to anticipated returns, thanks to Pecan’s reliable predictive models.

“We've seen very accurate projections in the longer term. We're
considering even longer-term models to see what our users are doing
after Day 360,” Mike says. “As a social casino app, that long tail matters a
great deal. We have to feel confident that Day 30 looks good, and that
we're going to get where we need to be at Day 180 or Day 360. Pecan’s
predictions give us a lot of comfort in knowing that’s going to happen.”



Overall, Pecan’s predictions make it possible for the KSGM user acquisition
team to understand, validate, and improve marketing performance,
providing a vital long-term perspective even in the early days of
campaigns.

“Pecan can see around the corner to those campaigns that may be
outperforming longer term, without having all the actual revenue signals
there early on,” Mike says. “We're more comfortable both with seeing
which campaigns are out- and underperforming, but also validating that
long-term LTV curve,” Mike says.
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42 Pecan The power of data science in the

hands of business teams.

Founded in 2018, Pecan Pecan helps business intelligence, operations, and revenue teams predict
is backed by Ieading mission-critical outcomes. As the world’s only low-code predictive analytics

investors such as
Insight Partners, Google
Ventures, and others.

platform, Pecan enables companies to harness the full power of Al and
predictive modeling without requiring any PIl or data scientists on staff.
With Pecan’s secure platform, companies turn hindsight into foresight by
generating highly accurate predictions for revenue-driving KPIs in just weeks.
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Use predictive signals about iOS users with your
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éé Using Pecan to predict LTV has proven to be invaluable in optimizing our campaigns’ performance on iOS.
Pecan’s unique approach for dealing with marketing measurement challenges under the SKAdNetwork

has increased our visibility and allowed us to allocate budget to campaigns that generate higher ROAS.

@ Nir Schlaen, VP of Marketing, (3 sagelcode

-> Available worldwide -> No data science specialists required Explore Solutions =
-> Predictions within a few weeks -> Private and secure by design — no Pll required
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